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® POLICY - WARRANTY - SAFE-USAGE PLAYBOOK

The playbook that keeps
your accounts alive.

Everything you receive, everything we replace, and the exact way to
run your ScaleShield structure — so your accounts warm up clean,
dodge red flags, protect themselves with a backup, and scale without
surprises.
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01 - WHAT YOU RECEIVE

What's included.

Every Business Manager package ships with ad accounts inside it. The number in the
package name is the number of ad accounts you get.

BM3

N

3 ad accounts

A verified Business Manager
with 3 agency ad accounts

inside.

‘ Simple rule

BM10

NE
10 ad accounts

One Business Manager
containing 10 ad accounts —
ready to share out.

BMx

N
x ad accounts

The rule is simple: the number
on the BM is the number of
accounts inside it.

A BM10 is a Business Manager that comes with 10 ad accounts. A BM3 comes with 3, and
so on — the count in the name is always the number of ad accounts you receive inside that

BM.

02 - WARRANTY

Warranty & replacements.

If an account doesn't perform, you don't eat the loss — we replace it.

Dies on $0 spend

If an ad account arrives
dead or dies before it
spends, you get a free
replacement — no charge,
no hassle.

«

Any issue or disable

Disabled, restricted, or
acting up? Flag it and we
swap in a fresh account so
you keep moving.

A Applies only while the
account has no spend on
it — once an account has
spent, it's no longer
eligible for free
replacement.

O

Monthly = unlimited

On any monthly
subscription, replacements
are unlimited and
unconditional — whatever
happens to an account, we
replace it. No questions
asked.



. The monthly promise

For monthly plans, the policy is the same regardless of what happens to an ad account: we
replace it. Unlimited replacements, no questions asked — your job is to run offers, ours is
to keep live accounts under you.

03 - STRUCTURE

How the structure works.

We hand you a dedicated profile — think of it as an ad-account distributor, not your
operating workspace.

A The one rule inside the profile we give you

We create a profile for you on AdsPower and hand you access. Inside that profile, do not
perform any actions except sharing assets out to your own profile. Don't run campaigns,
edit settings, or operate inside it. Treat it purely as a distributor: share the BM and ad
accounts into your own AdsPower profile and work from there. This keeps the source clean
and avoids bans and red flags.

Y o Q 4

1-You get the
distributor
We share a ready AdsPower

profile to you, loaded with
your BM and ad accounts.

2 - Share assets out

From that profile, share the
ad accounts / BM into your
own profile. That's the only
action you take inside it.

3 - Operate from
yours

Run everything from your
own profile. The distributor

stays untouched, so the
assets stay clean.

04 - WARM-UP

Your first 24-48 hours.

Warm up clean and the account rewards you. Rush it and you invite scrutiny.

$5-15

Warm-up daily spend

24-48h

No renaming BM / accounts

B Don'tpanicabout thelow daily limit

Low — High

Daily limits climb fast

Ad-account daily limits start low on purpose. Don't worry about it — we have a system
behind the accounts that skyrockets those limits once you start using them. Warm up
clean and the ceiling climbs on its own.



& Do

v

Run only warm-up ads at $5-15/day for
the first 24-48 hours

Keep the BM name and ad-account
names exactly as delivered at first

Use the profile we give you only to share
assets to your own profile

Operate from your own AdsPower profile

Let the account sit and build trust before
scaling

05 - SCALING

The safest way to scale.

@& Don't

X Change the BM name or ad-account

name in the first 24-48 hours

Run campaigns or change settings inside
the distributor profile

Push big spend on day one

Spike straight to your daily limit before
the account is warm

Panic about the low starting limit — it lifts
fast with usage

Four steps, in order. This is the structure that builds trust before volume.

STEP ONE

Add one card — then wait

Attach a single payment card and let it sit for 5-6 hours before you launch anything. No rush,

no multiple cards.

Wait 5-6 hours

STEP TWO

Initial engagement campaign

Launch one soft engagement campaign first — low spend, simple creative — to register

clean, normal activity on the account.

DA

STEP THREE

Scale gradually

Step spend up in stages instead of spiking. Let each increase settle before the next one —

steady beats sudden.

Days 2-5



° STEP FOUR

Build full account trust first

Don't chase maximum spend until the account has earned trust. Trust first, volume second —
that's what keeps it alive long-term.

Then go big

[ CRITICAL - DO THIS ON DAY ONE

Keep your assets safe — always hold a backup
profile.

A profile can occasionally go down — a browser sync issue, a lockout, or a problem on your
main. If every BM lives in one profile and that profile goes down, you lose your door in. The
fix is simple: keep a second profile with the same BMs shared to it, so access always lives
in two places and you can restore everything.

- -

Why this matters

Never keep all your access in a single point of failure. If your main profile goes down and it
was the only place your BMs were shared, recovery is slow and painful. A backup profile
turns a disaster into a non-event — you simply switch to the backup and keep working.

DO THIS RIGHT AFTER YOU RECEIVE ACCESS

The backup steps.

° STEP ONE

Create a second AdsPower profile

After we give you access to the profile we set up, create another profile of your own in
AdsPower — this is your dedicated backup profile. Keep it separate from your main working
profile.

e STEP TWO

Share all your BMs to the backup

From your main profile, share every BM (and its ad accounts) to the backup profile with full

access. The backup should hold a complete copy of access to all your assets — nothing left
out.




a STEP THREE

Verify the backup can see everything

Open the backup profile and confirm every BM and ad account is visible and accessible
from it. If anything is missing, share it again before you move on.

° STEP FOUR

Keep the backup idle

Don't run campaigns from the backup — it's a safety net, not a second workspace. Same
principle as the distributor: leave it untouched so it stays clean and ready.

a IF YOUR MAIN EVER GOES DOWN
Switch to the backup & restore

If your main profile goes down, log into the backup — you still have full access to every BM
and ad account. From there you can re-share your assets to a fresh profile and keep
operating, with nothing lost.

Zero downtime

. The result: no single point of failure

With a backup profile holding the same BMs, even if one profile dies your assets survive
— because access lives in two places. This one habit is the difference between a minor

hiccup and losing your accounts. Set it up on day one and keep it current whenever you
receive new BMs.

06 - CREATIVE

Better ad approval rates.

Meta reviews every creative closely — frames, audio, text, and composition — so re-
uploading the identical file usually gets the identical result. The fix is two-pronged: appeal
genuine mistakes, and keep a steady flow of fresh, varied creative (free editors like CapCut
make spinning up new versions quick) so you never depend on a single asset.

o @® &

Video variations Color grading Audio adjustments
Cut several genuinely Experiment with new color Swap in different

different versions — new grades and visual styles so voiceovers, music, or audio
hooks, opening frames, each version has its own mixes — audio is half the
pacing, and edits — so look and feel. creative and half the test.

you're testing real variety,
not one asset.



X = LA

Graphics & icons New thumbnails Creative testing

Add branding, icons, Refresh thumbnails, text Run multiple variations in
graphics, captions, and placement, and transitions parallel instead of relying on
overlays to make each to change the first one — let the data surface
version genuinely unique impression and the scroll- your highest-converting
and on-brand. stop. creative.

- Think a rejection was a mistake?

Meta's review isn't perfect — false positives happen. The right fix is Request Review /
appeal on the rejected ad, not another upload of the same file. Appealing is what actually
overturns a bad call and cuts your downtime. If an appeal stalls, our team can help you
escalate.

' Pro tip — never ride one creative

Top advertisers rarely rely on a single asset. They continuously test new angles, visuals,
hooks, and layouts — which lifts approval odds, fights creative fatigue, and gives Meta's
delivery system more options to optimize toward your best performer.

07 - FAQ

Policy questions.

Q What does a BM10 actually include?

A A Business Manager with 10 ad accounts inside. The number in the package name is the number of ad
accounts — BM3 = 3 accounts, BM10 = 10 accounts, and so on.

Q When do you replace an account?

A Any account that dies on $0 / minimal spend or runs into issues is replaced free. On monthly
subscriptions, replacements are unlimited and unconditional — whatever happens, we replace it, no
questions asked.

Q What am | allowed to do in the profile you give me?

A Only one thing: share the assets out to your own profile. Don't run campaigns or change settings
inside it — it's a distributor, not your workspace. Operating only from your own profile is what protects
the source from bans and red flags.



Q How do | protect myself if a profile goes down?

A Keep a backup profile. Create a second AdsPower profile and share all your BMs to it, so if your main
profile ever goes down you still have full access from the backup and can restore your assets to a fresh
profile — zero downtime.

Q Why can't | rename the BM or ad accounts at first?

A Renaming in the first 24-48 hours is a classic suspicion trigger. Keep names exactly as delivered
during warm-up; you can adjust later once the account has built trust.

Q My daily limit is tiny — is something wrong?

A No. Limits start low by design. Our system behind the accounts raises them quickly as you spend —
warm up clean and the ceiling climbs on its own.

Q What's the safest way to scale?

A Add one card and wait 5-6 hours, run a soft initial engagement campaign, then scale spend gradually
in stages. Build full account trust before pushing maximum volume.

® STILL HAVE QUESTIONS?

Not sure about a rule? Just ask.

Our operators are on Telegram 24/7. Walk through your setup, warm-up plan,
backup profile, or a replacement with a real human — same-day, every day.

Talk to ScaleShield — t.me/scaleshieldsupport

Telegram @scaleshieldsupport - WhatsApp +44 7412 860721
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